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Abstrac:t The brand construction wave i mra] China has praduced profound nfluence on econany and socie®y in
Chinese countryside Jtmatks a historic change thatChinese agriculture s undertakng fran traditona] agriculture to
maodem agrijculture As a b B agricujura] provhcg Shandong Proviace 18 expected © lead the nation pn agrjcu jtural
brand buid € This Paper has summaried the Past deve ppment experence and searched the bw of deve loPmen t of
agricultura] brand which will definite [y have 8reat significance 0 the deve ppmentof agrreujtur] hrand pr Shandong
Province and even prChna
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